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Commissaries encourage quality time 
through family dinners 

By Bonnie Powell, bonnie.powell@deca.mil  
 
 FORT LEE, Va. – “Family Day” is Monday, Sept. 25 and it involves the favorite 

sport of most Americans – eating. It’s also an opportunity for a military family to win a 

dinner cooked by a renowned chef from the Food Network. But, “Family Day – A Day to 

Eat Dinner with Your Children” is about more than just dinner. 

 “Research shows that something as simple as having family meals is an important 

part of decreasing the likelihood of substance abuse in children,” said Patrick Nixon, 

director of the Defense Commissary Agency. “It indicates the importance of parental 

involvement in the lives of their children. We’re excited about getting involved in 

‘Family Day’ as an extension of our ‘It’s Your Choice, Make it Healthy’ program.” 

 The Coca-Cola Company, national sponsor of “Family Day – A Day to Eat 

Dinner with Your Children” is helping to increase awareness, and show support of 

military families, by sponsoring a special event for commissary shoppers. “A military 

family will have a chance to win a dinner cooked by Sandra Lee, host of the popular 

Food Network show ‘Semi-Homemade Cooking,’” said Douglas McAlister, director of 

the Coca-Cola worldwide military sales team. The contest will be worldwide and 

additional prizes of Sandra Lee’s new cookbook “Semi-HomeMade Grilling” will also be 

up for grabs. 

 The “Family Day” initiative has had the support of President Bush every year of 

its celebration and the event originator, CASA, The National Center on Addiction and 

Customers, Workforce, Partners  Raving Fans! 
DeCA's VISION will focus on people - all working together to create "Raving Fans." 
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Substance Abuse at Columbia University, signed up more than 1.3 million Americans for 

Family Day in 2005. Active-duty military, Guard and Reserve, and military retirees and 

families could increase that figure substantially in 2006. 

 “We are delighted that the Defense Commissary Agency is partnering with CASA 

to promote ‘Family Day’ on September 25, 2006,” said Joseph A. Califano, Jr., chairman 

and president of CASA, and former U.S. secretary of health, education and welfare. “By 

frequently gathering around the dinner table together, military families are defending 

America’s youth from the ravaging effects of substance abuse. CASA commends the 

Defense Commissary Agency.” 

 “Like the Great American Smokeout, this represents an opportunity to focus on a 

change in lifestyle by rallying around a single event,” said Nixon. “With deployments, 

and defending our country 24/7, military families face many challenges. It makes it more 

important than ever for parents to have quality time with their children whenever 

possible.” 

 DeCA has established commissaries as the nutritional leader for the military as 

part of a partnership with TRICARE to create awareness of weight management and 

better nutrition. DeCA officials believe Family Day extends the opportunity to influence 

patterns of substance abuse, oddly enough, through an eating event. “Our focus on 

‘healthy food, healthy savings’ can now extend to ‘healthy family’ as well,” said Nixon. 

 “This is a natural tie-in to our ‘Healthy Choices’ partnership with DeCA, which 

addresses alcohol abuse, tobacco use, healthy eating and active living to combat obesity,” 

said Dian Lawhon, director, communications and customer service directorate, 

TRICARE Management Activity. “DoD and TRICARE are committed to encouraging 

healthy choices by service members and their families. Families that are actively 

involved in the lives of their children have a profoundly positive effect on their 

development, health and well-being.” 

 Other family-focused organizations have already stepped up to support 

commissary efforts surrounding “Family Day” including the National Military Family 

Association and the Fisher House Foundation, which operates a network of comfort 

homes near military medical facilities where families can stay near loved ones 

undergoing medical treatment. 



 A special Web page with a link to “pledge” participation in Family Day and 

information on how to enter for a chance to win a family dinner cooked by Sandra Lee 

will be available on http://www.commissaries.com in mid-August. 

The Defense Commissary Agency operates a worldwide chain of commissaries 

providing groceries to military personnel, retirees and their families in a safe and secure 

shopping environment. Authorized patrons purchase items at cost plus a 5-percent 

surcharge, which covers the costs of building new commissaries and modernizing 

existing ones. Shoppers save an average of 30 percent or more on their purchases 

compared to commercial prices – savings worth about $2,700 annually for a family of 

four. A core military family support element, and a valued part of military pay and 

benefits, commissaries contribute to family readiness, enhance the quality of life for 

America’s military and their families, and help recruit and retain the best and brightest 

men and women to serve their country. 
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