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DeCA announces outreach award winners  
 By DeCA Office of Communication  

 
NORFOLK, Va. – Defense Commissary Agency officials recognized commissaries worldwide 

for outstanding customer outreach May 24 during the agency’s 2011 Conference and Training 

Event in Norfolk, Va. 

 Store directors were spotlighted for their commissaries’ superior achievements in fiscal 

2010 for the agency’s annual Outreach Challenge and, for the second year, in their support of 

Guard and Reserve on-site sales.  

“Our outreach efforts help ensure that authorized patrons are aware of their commissary 

benefit,” said DeCA Director and CEO Joseph H. Jeu. “It’s a privilege to acknowledge the 

outstanding achievements of our employees as they endeavor to serve more and more 

customers.”  

The winners of the Outreach Challenge are: 

• Best Outreach to Retirees – McConnell Air Force Base Commissary, Kan. 

• Best Outreach to New Recruits and Schools – Sheppard Air Force Base Commissary, 

Texas 

• Best Outreach to Guard and Reserve – Naval Support Unit Saratoga Springs 

Commissary, N.Y. 

• Best Outreach to E1-E6 in the Continental United States – Marine Corps Air Station 

Cherry Point Commissary, N.C. 

• Best Outreach to E1-E6, Overseas – U.S. Army Garrison Heidelberg Commissary, 
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Germany. 

• Best Outreach to Military Families and Spouses, Continental United States – Marine 

Corps Recruit Depot Parris Island Commissary, S.C. 

• Best Outreach to Military Families and Spouses, Overseas – U.S. Army Garrison Camp 

Casey Commissary, South Korea  

For the past eight years, DeCA has held an Outreach Challenge in which commissaries 

compete for the most originality and creativity in marketing the benefit. The challenge 

encourages commissaries to reach out to authorized shoppers who may not be using their 

commissary benefit, or who may not be using it regularly, and provides a unique opportunity for 

store directors worldwide to share their best outreach practices with others and strengthen the 

commissary benefit. 

The Guard and Reserve On-site Sales Awards, now into its second year, acknowledges 

stores that supported Guard and Reserve military members and their families at locations at least 

50 miles from an installation commissary. Last year, commissaries conducted 156 on-site sale 

events, reaching more than 70,000 customers and generating more $4 million in savings. 

The winners of the Guard and Reserve On-site Sales Awards are: 

• Small Store category – Columbus Air Force Base Commissary, Miss. (this store 

conducted six on-site sale events)  

• Large Store category – Fort Gillem Commissary, Ga. (this store conducted seven on-site 

sale events)  

• Superstore category – Fort Bragg South Commissary, N.C. (this store conducted four 

on-site sale events)  

Overall, through fiscal 2010, the on-site sales program has conducted more than 500 on-

site sales events, served more than 225,000 patrons and saved them in excess of $12 million.  

“It’s amazing how our people are able to extend the value of the commissary beyond the 

traditional installation ‘brick and mortar’ stores,” Jeu said. “With each passing year, the on-site 

sale program has become more efficient and successful in taking the savings to our authorized 

customers in remote locations.”  

DeCA’s outreach and marketing programs are designed to enhance awareness of the 

commissary benefit to its authorized patrons, with a special focus on key demographic groups 

such as first-term military members and their families; young, single service members and the 

Guard and Reserve.  

-DeCA-  



 

About DeCA: The Defense Commissary Agency operates a worldwide chain of commissaries 
providing groceries to military personnel, retirees and their families in a safe and secure 
shopping environment. Authorized patrons purchase items at cost plus a 5-percent surcharge, 
which covers the costs of building new commissaries and modernizing existing ones. Shoppers 
save an average of more than 30 percent on their purchases compared to commercial prices – 
savings amounting to thousands of dollars annually. For current savings figures for various 
groups – single member up to a family of seven – visit http://www.commissaries.com. A core 
military family support element, and a valued part of military pay and benefits, commissaries 
contribute to family readiness, enhance the quality of life for America’s military and their 
families, and help recruit and retain the best and brightest men and women to serve their 
country. 
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